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Introduction 
This stakeholder communications toolkit provides information and supporting materials for 
UKHSA’s new pilot public awareness campaign on antimicrobial resistance (AMR), to help 
keep antibiotics working.  

The toolkit contains key messages, background information, statistics and useful links. It also 
includes ideas for how to promote the campaign through your own channels, including 
suggested copy for stakeholder publications, as well as supporting materials such as static 
visual assets and GIFs for social media, and printable posters and leaflets.   

For further information about our national campaigns and communications please contact: 
externalaffairs@ukhsa.gov.uk   

Sign up to our Stakeholder Cascade to receive a weekly newsletter with the latest news, 
updates and guidance from UKHSA.  

Follow UKHSA on X @UKHSA and BlueSky @ukhsa.bsky.social.  

Background information 
The discovery of antibiotics in the 1940s heralded a new age in modern medicine. This was 

quickly followed by the emergence and spread of drug-resistant bacteria, which we now 

know to be antimicrobial resistance (AMR). 

Antimicrobials, including antibiotics, are used to prevent and treat infections in humans, 

animals, and plants. However, the more we use these medicines excessively or 

inappropriately, the more the microorganisms (bugs) they target evolve to survive and the 

antimicrobials stop working (AMR). Examples of misuse include taking antibiotics for viral 

infections, such as colds, sore throats, or coughs, which cannot be treated by antibiotics.  

Antibiotic resistant bacteria of any kind are less likely to respond to treatment, causing 

serious complications, including bloodstream infections, sepsis and hospitalisation. People 

who get a bacterial infection that is resistant to one or more antibiotics are more likely to die 

within 30 days, compared to those who have an antibiotic sensitive infection. 

Antibiotic resistance occurs naturally but managing antibiotic consumption and only using 

them when appropriate is essential to limiting the emergence of antibiotic resistant bacteria 

and associated deaths related to these infections. There were an estimated 7,600 deaths 

directly from infections resistant to antibiotics in 2019, as well as 35,200 deaths as an 

indirect result of infections resistant to antibiotics. Additionally, AMR costs the NHS £95 

million per year.  

The latest English Surveillance of Antibiotic Prescribing and Utilisation Report 

(ESPAUR) highlights AMR as a health inequality issue. Those living in more deprived 

communities were 42.6% more likely to have an antibiotic-resistant infection, compared to 

those in the least deprived areas. Most antibiotic-resistant infections are in white ethnic 

groups (89.8%), while Asian or Asian British ethnic groups have the highest proportion of 

mailto:externalaffairs@ukhsa.gov.uk
https://public.govdelivery.com/accounts/UKHPA/subscriber/new?preferences=true
http://www.twitter.com/ukhsa
https://web-cdn.bsky.app/profile/ukhsa.bsky.social
https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
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antibiotic-resistant infections (39.4%). Tackling AMR is an important step towards equal 

health outcomes.  

 

Campaign overview 
On 7 April 2025, UKHSA is launching a new pilot campaign focused on antimicrobial 

resistance (AMR). This will be the first general public awareness initiative in England since 

2017 and it aims to re-engage younger adults in particular with AMR and build support for 

the behaviours that will help keep antibiotics working. Antibiotic resistant infections are on 

the rise, and it is important that the public have the knowledge to take the required steps to 

help reduce the spread of these infections.  

To help us deliver this message and assist the public in taking the needed steps we have 

created a new mascot, Andi Biotic, an anthropomorphic life size pill who is on a mission to 

spread the word about the importance of antibiotics and of using them wisely and correctly. 

The inspiration from Andi came from the dancing pills who featured in the much-loved 2017 

Public Health England campaign, adapted for a new audience and based on the proven 

success of fluid devices, in creating a positive connection with their intended audience. 

Our campaign is particularly focussed on young adults aged 18-34, but its messages are 

universal.  

As our priority audience is a younger one, the majority of campaign activity will be on social 

media channels, but we have also created a range of other print ready and digital assets for 

community and communal places. Andi can be found across all campaign materials, in 

videos showing him addressing the most common misconceptions about antibiotics, and on 

digital and print assets which provide key information to the public.  

Our research tells us that there is a high level of public awareness about the risks of AMR to 

the nation’s health, yet most people do not know what they can personally do to combat 

it. Misconceptions about antibiotics and incorrect behaviours remain prevalent among the 

groups that use antibiotics the most – younger people and ethnic minority groups.  

As a result, this campaign aims focuses on the most common misconceptions about what 

antibiotics can be used for and how to take them, to ensure they will be effective, using these 

key takeaway messages:  

• Not for colds and flu. 

• Don’t save them for later.  

• Take as directed (by your GP or pharmacist). 

The primary target audience for the campaign are adults aged 18-34. As noted previously, 

AMR is a health equity issue, so we have also tested our creative approach and messaging 

to ensure it resonates with the following audiences: 

• Black/Black British & Asian/Asian British communities 
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• people in the C2DE social grade (encompasses individuals in semi-skilled and 

unskilled manual occupations, as well as those who are unemployed or in the lowest 

grade of occupations) 

Campaign materials will begin to run on our social media channels from 7 April for 6 weeks 

until the 18 May. 

To support the campaign, we will also be publishing three videos across a three-week period 

(7 – 27 April) of Andi Biotic. Each video will reflect each key message from the campaign 

and will aim to encourage behaviour change: 1) not for colds & flu 2) don’t save for later and 

3) take as directed. The videos will also be boosted on Meta channels to help ensure we 

reach our target audience from 28 April – 18 May. We are encouraging stakeholders to 

share these videos when they are published on UKHSA channels.  

Following the campaign, we will be evaluating the campaign based on whether we increased 

awareness of AMR amongst our target audience and whether we were able to increase 

engagement with AMR.  

Whilst the pilot is initially running for six weeks, all campaign materials will be available for 

stakeholders to use throughout the year so we can continue to promote awareness of AMR 

and good antibiotic behaviours. We will also continue to work with stakeholders and 

partners, particularly around key moments in the calendar such as World AMR Awareness 

Week in November.  

 

Key messages 
Primary messaging 

• Do not take antibiotics for colds and flu 

• Do not save antibiotics for later 

• Take antibiotics as directed by your healthcare professional   

Additional messaging with more detail 

• Antibiotic resistance is a threat to your health.   

• Antimicrobial resistance (AMR) happens when microbes evolve so that they can resist 

the medicine designed to kill them. 

• Meaning in the future antibiotics might not work when you really need them. 

• This puts you and your family at risk of a more severe or longer illness  

• Inappropriate or excessive use of antibiotics increases the risk of bacteria becoming 

resistant to antibiotics.  

• Antibiotics do not work for flu or colds, or for most coughs, sore throats or earache. 

Your body can usually fight these infections on its own.   
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• Antibiotic resistant bacteria don’t just affect you, they can spread to other people (and 

animals) in close contact with you and are very difficult to treat.  

• Take your doctor, pharmacist or nurse’s advice when it comes to antibiotics.  

• Antibiotics are important medicines and should only be taken when prescribed by a 

health professional.   

• When antibiotics are prescribed by a health professional it is important that you 

always take them as directed. Never save them for later and never share them with 

others.  

• Your medicine will have a label stuck to it reminding you how to take them.  

• The use of inappropriate antibiotics may also allow other more harmful bacteria to 

increase.   

• When you are prescribed antibiotics, if you have any left over, don’t throw them away 

or flush down the toilet. Take them to a pharmacy who can dispose of them correctly. 

 
Audience insight 
UKHSA ran a National Representative Survey on AMR awareness in March 2024 and 

revealed the following, which has helped formulate our campaign messaging:  

• Overall awareness of AMR is high – an overwhelming majority of the public agree 

with the statements ‘I’m worried about antibiotic resistance’ (65%), ‘we should only 

take antibiotics when we absolutely have to’ (87%) and ‘taking antibiotics when you 

don’t need them puts your family at risk of antibiotic infections’ (75%). 

• Yet, more than half of the public are unsure of their own role. When presented 

with the statement ‘there’s nothing I can personally do to prevent antibiotics from 

becoming less effective at treating infections’, more than a third said it was true (37%) 

and many said they didn’t know (16%). 

• This was higher among men and younger adults aged 18-34, and black/black 

British and Asian/Asian British minority ethnic groups. 

• Younger people and those from black/black British and Asian/Asian British 

minority ethnic groups were also far more likely to have misconceptions about 

antibiotics. Those aged 16-24 (33%), aged 25-34 (35%), and black/black British and 

Asian/Asian British minority ethnic groups (32%) were significantly more likely to 

believe antibiotics can be used for the majority of cold and flu infections, compared to 

the general population (17%). 

• These groups are also more likely to use antibiotics, with a large majority of 

young adults aged 18-24 (66%) and 25-34 (61%), and people from black/black British 

and Asian/Asian British minority ethnic groups (66%), using them at least once a year. 

This compares to just 46% of the general population. 
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• But when they take them, they are far more likely to not complete the course. 

Men (13%), those aged 18-24 (14%) and 25-34 (22%), and black/black British and 

Asian/Asian British minority ethnic groups  (21%) and those from Yorks and Humber 

(10%), Wildlands (11%), E.Midlands (12%), S.East (15%) and London (16%) are far 

more likely to not complete the course because they were beginning to feel 

better, compared to the general population (8%). 

• These groups are also more likely to obtain their antibiotics incorrectly. More 

than one in five people aged 18-34 (23%), 25-24 (24%) and from black/black British 

and Asian/Asian British minority ethnic groups (27%) have obtained antibiotics 

incorrectly in the last year, far higher than the general population (14%).  

• Other incorrect ways people obtained antibiotics: bought in a shop that was not a 

pharmacy (6% total; 13% 16 – 24 year olds; 10% 24 – 34 year olds), obtained from 

abroad from a pharmacy without a prescription (23%), obtained over the internet 

(16%) or used medicines originally prescribed for someone else (16%). 

 

Priority misconceptions and behaviors to address through campaign: 

1. Not for colds and flu (just under 1 in 5 people think they can be used for colds/flu) 

2. Don’t save for later (one in 10 people use leftover antibiotics) 

3. Take as directed (nearly one in 10 people don’t follow the instructions on the packet) 

4. Only with a prescription (6% buying from non-pharmacy/3% abroad not from HCP/2% 

over internet) 

 
How stakeholders can help us increase 
awareness of the campaign 
There are a variety of ways that you might be able to help us communicate the importance of 

using antibiotics correctly to our audiences:  

• Share information about the campaign with your networks – we have a wide 

variety of resources available including static visual assets and GIFs for social media, 

posters, leaflets and suggested copy for cascade to your audiences. Assets will be 

translated into priority languages and designed in line with common accessibility 

standards. We are also providing editable files to facilitate partner co-branding.  

 

• Contact us if you would like to do something more bespoke – if you are looking 

to do something special to promote awareness of the correct/incorrect AMR 

behaviours on your social media channels or website and need some creative input or 

suggested text for a blog/article please email us. We have also provided digital assets 
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for screens in waiting rooms and pharmacies – if you need a different format please 

get in touch. 

 

• Get in touch about using our spokespeople – if you are planning a webinar 

or briefing for your audiences and would like one of our senior colleagues to speak 

about the Keep Antibiotics Working campaign, or our broader efforts as an 

organisation to combat AMR, please get in touch.  

 

• Help us take the campaign further this year – All campaign materials can be used 

after the campaign has ended in May so stakeholders can continue to promote AMR 

awareness and good antibiotic behaviours.   

 
Campaign materials – posters, digital 
assets, leaflets  
We have a wide variety of resources available including videos, static visual assets and gifs 

for social media, content for digital screens, printable posters and leaflets. We have also 

provided editable files to facilitate partner co-branding. Assets will be translated into priority 

languages– these will be available in due course.  

All current available materials are available to download via this GoogleDrive folder or the 

Campaign Resource Centre (CRC). More materials will be available in the coming weeks.  

Some examples of the assets included below. Please visit the GoogleDrive folder or CRC for 

all available materials.   

Social media assets 

 

 

Digital screens 

https://drive.google.com/drive/folders/1-jlyLKb6VCjLu_6BbinKKMCg9aXlhcDH?usp=sharing
https://campaignresources.dhsc.gov.uk/campaigns/keep-antibiotics-working/
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Posters 

 

 

Leaflet 
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Web banners 
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Suggested social media copy 
We have also created suggested copy for your social media: 

 

Copy Asset Alt Text 

Imagine a world where 

common infections 

become life-threatening.   

  

Antimicrobial resistance 

could make this a reality. 

We need to act now to 

#KeepAntibiotics 

Working   

  

It’s going to take action 

from all of us – read more 

here: [LINK]   

 

 

Static carousel or 

animated GIF: 

 

 

 

 

 

Image of a bright red and 

white cartoon character 

shaped like a pill.  

 

The character is saying 

“how to keep antibiotics 

working”.  

 

“Don’t take antibiotics for 

colds and flu. Don’t save 

antibiotics for later, they 

don’t work. Take them as 

directed by your GP, 

nurse or pharmacist’.  

 

 

 

Antibiotics don’t work for 

colds and flu.         

 

Only taking them for the 

right things helps to keep 

them working for when 

you and your family need 

them most.  

 

Find out more      [LINK 

TO BLOG] 

Static carousel or 

animated GIF: 

 

 

 

 

Image of a bright red and 

white cartoon character 

shaped like a pill.  

 

Image 1: 

The character is saying 

“how to keep antibiotics 

working”.  

 

Image 2: 

“Don’t take them for colds 

and flu’. 

https://ukhsa.blog.gov.uk/2025/04/07/what-is-antimicrobial-resistance-amr-and-how-can-you-combat-it/?utm_source=social&utm_medium=stakeholder&utm_campaign=Andibiotic&utm_id=AMR25
https://ukhsa.blog.gov.uk/2025/04/07/what-is-antimicrobial-resistance-amr-and-how-can-you-combat-it/?utm_source=social&utm_medium=stakeholder&utm_campaign=Andibiotic&utm_id=AMR25
https://ukhsa.blog.gov.uk/2025/04/07/what-is-antimicrobial-resistance-amr-and-how-can-you-combat-it/?utm_source=social&utm_medium=stakeholder&utm_campaign=Andibiotic&utm_id=AMR25
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#KeepAntibioticsWorking 

 

 

 

 

 

 

 

Image 3: 

Ask for advice at your 

local pharmacy  

 

 

Got some antibiotics 

leftover? Don’t keep them 

for the next time you’re 

unwell.  

 

Use them properly to 

keep them working for 

when you and your family 

need them most  

 

Get more info here  

[LINK TO BLOG] 

 

 

 

 

 

 

 

 

Static carousel or 

animated GIF: 

 

 

 

 

 

 

Image of a bright red and 

white cartoon character 

shaped like a pill.  

 

Image 1: 

The character is saying 

“how to keep antibiotics 

working”.  

 

Image 2: 

‘Don’t save them for later, 

leftover antibiotics don’t 

work’ 

 

Image 3: 

Take only as directed by 

your GP, nurse or 

pharmacist’ 

https://ukhsa.blog.gov.uk/2025/04/07/what-is-antimicrobial-resistance-amr-and-how-can-you-combat-it/?utm_source=social&utm_medium=stakeholder&utm_campaign=Andibiotic&utm_id=AMR25
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Antimicrobial resistance is 

putting our antibiotics at 

risk.  

 

To help protect them for 

future generations, take 

as directed by your GP, 

nurse or pharmacist 

 

#KeepAntibioticsWorking 

[LINK TO BLOG] 

 

Static carousel or 

animated GIF: 

 

 

 

 

 

 

 

 

 

Image of a bright red and 

white cartoon character 

shaped like a pill.  

 

Image 1: 

The character is saying 

“how to keep antibiotics 

working”.  

 

Image 2: 

Take antibiotics as 

directed by your GP, 

nurse or pharmacist. 

 

Set a reminder on your 

phone. 

 

Image 3:  

Take the right dosage at 

the right times. 

 

https://ukhsa.blog.gov.uk/2025/04/07/what-is-antimicrobial-resistance-amr-and-how-can-you-combat-it/?utm_source=social&utm_medium=stakeholder&utm_campaign=Andibiotic&utm_id=AMR25
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Suggested copy for stakeholder 
publications 
Please feel free to edit and crib from the below text as you see fit for your audience.  

Take control of you and your community’s health – use antibiotics wisely  

Bacteria are becoming resistant to medicines at an increasing rate, turning once-treatable 

infections into potentially life-threatening conditions. This growing crisis - known as 

antimicrobial resistance (AMR) - is deepening health inequalities across our society:  

• People in deprived areas face a 42% higher risk of developing antibiotic-resistant 

infections 

• While 90% of antibiotic-resistant infections occur in white ethnic groups, Asian and 

Asian British communities experience the highest proportion of antibiotic resistant 

infections (nearly 40% of infections) 

• Our declining ability to treat and prevent infections is having an increasing impact, 

particularly on our poorest communities, who are already more likely to face barriers 

in accessing healthcare.   

Why is this happening? While bacteria naturally develop resistance over time, the misuse 

and overuse of antibiotics is speeding up this process, putting our most vulnerable 

communities at risk. 

Take action to protect you and your community: 

• Remember: Antibiotics are ineffective against colds and flu. Your body can fight these 

infections on their own.  

• Only use antibiotics when prescribed by a healthcare professional 

• Always complete the full course as directed by your healthcare professional 

• Never save antibiotics for later, or share them with anyone else. 

Notes for editors: 

• English surveillance programme for antimicrobial utilisation and resistance (ESPAUR) 

report - GOV.UK 

 

Useful quotes for stakeholder press 
releases 
Dr Colin Brown, Deputy Director at UKHSA, said:  

“We know that antimicrobial resistance is a crisis that is with us right now. There is a 

long way to go in this fight, but alongside partners, we have made important progress 

in recent years. We have developed cutting-edge surveillance, techniques and 

modelling to inform interventions, with ongoing research to improve prescribing 

https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
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practices. We are also continually testing different therapeutic approaches to treat 

multidrug resistant organisms.  

“Everyone can help us in this fight by only taking antibiotics if you have been told to 

do so by a healthcare professional. Do not save some for later or share them with 

friends and family. Treat antibiotics with respect and they will be there to help us all in 

the future.” 

 
Statistics 
The latest English Surveillance of Antibiotic Prescribing and Utilisation Report 

(ESPAUR) shows:  

• There were an estimated 66,730 serious antibiotic resistant infections in 2023, 

compared to 62,314 in 2019. 

• The majority of antibiotic resistant bloodstream infections in the last 5 years (65%) 

were caused by E. coli – a common cause of urinary tract infections, diarrhoea, 

vomiting and fever. 

• People living in more deprived communities were 42.6% more likely to have an 

antibiotic resistant infection, compared to those in the least deprived areas. This is 

higher than in 2019 (29.4%).  

• Overall, from 2019 to 2023, rates of resistant infections in the most deprived 

populations of England have increased by 9.5% in 2023. 

• Most antibiotic resistant infections are in white ethnic groups (89.8%), while Asian or 

Asian British ethnic groups have the highest proportion of antibiotic resistant 

infections (39.4%) 

• Antibiotic use also rose in 2023 by 2.4%, compared to 2022, and prescribing levels 

are now in line with those seen in 2019. The increases were across the majority of 

antibiotic groups, with penicillins accounting for the most frequently prescribed 

antibiotic group in primary and secondary care. 

 
Q&A 
What is antimicrobial resistance (AMR)? 

Antimicrobials, including antibiotics, are used to prevent and treat infections in humans, 

animals, and plants. However, the more we use these medicines excessively or 

inappropriately, the more the bugs they target evolve to survive and the antimicrobials stop 

working. This is known as AMR. Examples of misuse include taking antibiotics for viral 

infections, such as colds, sore throats, or coughs, which cannot be treated by antibiotics. 

Who does AMR affect? 

https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
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AMR can impact anyone. It threatens our ability to treat common infections and to perform 

life-saving procedures. Without effective modern antibiotics and other antimicrobial 

treatments, patients facing health issues, such as cancer treatment, colorectal surgery, hip 

replacements, caesarean sections or those harmed in war zones, will be more likely to die 

from infections. 

How serious is AMR? 

Every day, antibiotic resistance means we struggle to treat patients. 

Antibiotic resistance means that bacteria are less likely to respond to first line treatments, 

which can lead to serious complications, including bloodstream infections, sepsis and 

hospitalisation. People who get a bacterial infection that is resistant to one or more 

antibiotics are more likely to die within 30 days compared to those who have an antibiotic 

sensitive infection. 

Antimicrobial resistance is not a crisis of the future, but one that is with us right now. 

What can I do to reduce AMR? 

Always follow your doctor, nurse or pharmacist’s advice as to whether you need antibiotics. If 

they are prescribed, take them as directed, and never share them with friends and family or 

save antibiotics for later use. 

You can also reduce the risks of AMR by reducing infections in the first place - take up the 

vaccinations you are eligible for and practice good hygiene like hand washing. 

How are UKHSA and partners tackling AMR? 

Alongside partners, we have made important progress in recent years. We have developed 

cutting-edge surveillance, techniques and modelling to inform interventions, with ongoing 

research to improve prescribing practices. We are also continually testing different 

therapeutic approaches to treat multidrug resistant organisms.  

Everyone can help us in this fight by only taking antibiotics if you have been told to do so by 

a healthcare professional. Do not save some for later or share them with friends and family. 

Treat antibiotics with respect and they will be there to help us all in the future. 

 

Useful links  
• UKHSA blog: What is Antimicrobial resistance and how can you combat it - UK Health 

Security Agency 

• UKHSA press release: Antibiotic resistant infections continue to rise - GOV.UK 

• English surveillance programme for antimicrobial utilisation and resistance (ESPAUR) 

report - GOV.UK 

• UK 5-year action plan for antimicrobial resistance 2024 to 2029 - GOV.UK 

• World Antimicrobial Resistance Awareness Week (WAAW) and European Antibiotic 

Awareness Day (EAAD) - GOV.UK 

https://ukhsa.blog.gov.uk/2025/04/07/what-is-antimicrobial-resistance-amr-and-how-can-you-combat-it/?utm_source=social&utm_medium=stakeholder&utm_campaign=Andibiotic&utm_id=AMR25
https://ukhsa.blog.gov.uk/2025/04/07/what-is-antimicrobial-resistance-amr-and-how-can-you-combat-it/?utm_source=social&utm_medium=stakeholder&utm_campaign=Andibiotic&utm_id=AMR25
https://www.gov.uk/government/news/antibiotic-resistant-infections-continue-to-rise
https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
https://www.gov.uk/government/publications/english-surveillance-programme-antimicrobial-utilisation-and-resistance-espaur-report
https://www.gov.uk/government/publications/uk-5-year-action-plan-for-antimicrobial-resistance-2024-to-2029
https://www.gov.uk/government/publications/european-antibiotic-awareness-day-resources-toolkit-for-healthcare-professionals-in-england/world-antimicrobial-awareness-week-waaw-and-european-antibiotic-awareness-day-eaad
https://www.gov.uk/government/publications/european-antibiotic-awareness-day-resources-toolkit-for-healthcare-professionals-in-england/world-antimicrobial-awareness-week-waaw-and-european-antibiotic-awareness-day-eaad
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• Antibiotic Guardian - As part of your activities health and care professionals are 

invited to choose their Antibiotic Guardian pledge and encourage colleagues, family 

members and friends to do the same. The pledges were reviewed, and the website 

was updated in 2024. 

• e-BUG – resources for educating children  

• TARGET Antibiotics – resources for general practice and community pharmacy

https://www.antibioticguardian.com/
https://antibioticguardian.com/
https://www.e-bug.eu/
https://elearning.rcgp.org.uk/course/view.php?id=553
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About the UK Health Security Agency 
UKHSA is responsible for protecting every member of every community from the impact of 
infectious diseases, chemical, biological, radiological and nuclear incidents and other health 
threats. We provide intellectual, scientific and operational leadership at national and local 
level, as well as on the global stage, to make the nation health secure. 

 

UKHSA is an executive agency, sponsored by the Department of Health and Social Care. 
 
 
 
 
 
 
 
 
 
 
 

www.gov.uk/government/organisations/uk-health-security-agency 
 
 
© Crown copyright 2025 
Version 2.0 
 
Prepared by: UKHSA External Affairs 
For queries relating to this document, please contact: externalaffairs@ukhsa.gov.uk 
 
First published: 1 April 2025 (updated 7 April 2025)  
 

 

You may re-use this information (excluding logos) free of charge in any format or medium, 

under the terms of the Open Government Licence v3.0. To view this licence, visit OGL. 

Where we have identified any third party copyright information you will need to obtain 

permission from the copyright holders concerned. 

 

 

https://www.gov.uk/government/organisations/uk-health-security-agency
https://www.gov.uk/government/organisations/department-of-health-and-social-care
https://www.gov.uk/government/organisations/uk-health-security-agency
mailto:externalaffairs@ukhsa.gov.uk
https://www.nationalarchives.gov.uk/doc/open-government-licence/version/3/
https://www.nationalarchives.gov.uk/doc/open-government-licence/version/3/

